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The 9 Ultimate Shortcuts to Getting Leads Online  
 

Congratulations on taking the first step to getting your business online. Taking 
action by getting this ebook in your hands shows you are serious about moving 
forward.  
 
Hi, it’s Pat Campbell again, and I am excited to work together with you to make 
things happen for your business online.  

 
My promise to you is to make your journey to 
getting your business online a shorter, more 
cost-effective and clearly defined path. 
 
Let me tell you my quick story about how I got 
my business online. 
 
In 2002, I knew that marketing my MLM in our 
town of 33K with 5 competitors; I was going to 
have to do something different. 
 

 
I wasn’t interested in looking at everyone I talked to as a potential customer or 
business partner.   
 
I knew there had to be a better way. 
 
So, for the next 8 years:  
 

 I cold called leads (which wasn’t cheap) 
 

 Mailed out countless product information packages for my MLM 
 

 Bought numerous training classes on Personal Development, Blogging, Lead 
Generation, etc.  
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 Contributed posts to a community blog to help build someone else’s brand. 
(what a waste that was!) 

 

 Wrote dozens of articles with links back to websites. (that were again, 
building another person’s dream) 
 

 Attended live events across the country from the West to the East coast. 
 

 Paid big bucks for coaching 
 
Not to mention….I fell for promises of huge lead generation, only to be 
disappointed. 
 
To add insult to injury, I spent tons of money and time in the process! 
 

Why am I telling you all this?    
 
Because in 2007, I learned about a little concept called Attraction Marketing.  
 
I worked with my mentor on implementing this powerful, game-changing strategy 
for building our MLM.  But the problem was… I was working to attract prospects 
to my mentor and his work….not mine! 

 
Was I Foolish? 
 
Now you might think I was pretty foolish to spend eight years building someone 
else’s dream. 
 
In hindsight I would say you are right.  
 
However, when I take stock of all that I learned in those 8 long years, I realize that 
learned a WHOLE lot of invaluable skills.   
 
And best of all….I’m going to share them with you! (Today’s your lucky day!) 
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Making Changes 
 
I knew that I could build a successful and profitable business online, and I was 
determined to do it! 
 
So, in 2010, I decided to find a new mentor. 
 
I knew that finding the right mentor was going to make my path to financial 
freedom a lot easier. 
 
I paid my mentor a hefty monthly fee every single month for 18 months.  
 
Not only that, then I spent a small fortune for additional personal development 
courses. 
 
Then I spent money for flights, hotels rooms, live event tickets from the west 
coast to the east coast travelling to Seattle, Atlanta and Minnesota.  
 

What has your journey been like so far? 
 
Have you... 
 

 Gotten sick and tired of harassing family and friends, who have no interest 
in purchasing your products/services or joining your business opportunity? 
 

  Purchased dead end leads? 
 

 Felt lost about how to implement a strategy to generate leads and sales for 
your business? 
 

 Spent a ton of money on webinars, systems, membership sites, training 
courses? 

 

 Travelled down rabbit holes that taught you skills but still don’t know how 
to put all the pieces together?   
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 Been a part of communities with leaders who are more interested in selling 
you extra stuff, and not giving you clear direction for YOUR business? 

 

Here’s Where Your Short Cut Begins 
 
I took a long and crooked detour for 10 years.   I don’t want you to make the same 
mistakes that I did! 
 
When it all comes down to it, Attraction Marketing is the core strategy that will 
help you achieve success… 
 
Attraction Marketing allows you to present yourself Online in such a way that 
people are now looking for you, searching for your business as opposed to you 
beating the bushes looking for someone to look at your product or service… 
 
(won’t that be a refreshing change?!?) 
 
Let me show you how Attraction Marketing can be applied to YOUR business. 
 
But first…let me ask you a question. 
 
Who would YOU rather work with? 
 
The person who harasses you about their products and services or the person 
who gives you the solution to a problem you are having? 
 

That's a no brainer! 
 
Of course, you’re going to want to work with the person who gives you the 
solution to a problem you’re facing! 
 
That’s what Attraction Marketing is all about! 
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Here’s a real-world example of Attraction Marketing in action: 
  

You receive a phone call from Jack who calls to sell you an 
insurance policy. 
 
Later that day, you go to a business luncheon where Bob is 
the featured speaker.  Bob gives a presentation about the 
features and benefits of insurance, the pitfalls to avoid, and 
addresses questions that everyone should ask before 
buying insurance.  

 
When it’s time for you to purchase insurance, who would you go to?  Jack or Bob? 
 
If you’re like me, you would go to Bob because he provides valuable information 
about a problem you were having (needing insurance) without being a pushy 
salesman.  
 
So what happened here? 
 
Jack pitched his product to you in a pushy, salesman-like manner. 
 
Bob established himself as an expert and respected your space, provided 
information you valued and allowed you the choice to come to him for your 
insurance needs. 
 
Bob used the power of Attraction Marketing! 
 

People want to do business with an expert and leader 
 
What does this have to do with building your business? 
 
Attraction Marketing is all about positioning yourself as an expert and present a 
valuable solution to a problem your prospect is having, before asking for the sale. 
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Even though you may only be a few steps ahead of your prospect, you’re 
positioning yourself as a leader and expert.    

 
This is what Attraction Marketing is all about 

 
So, to implement Attraction Marketing in your business, you need to decide what 
information you can give to your prospects that are of value to them and will 
solve a problem that they are having. 
 

Why do you have to give value first? 
 
In today’s economy, people are more skeptical than ever! 
 
People buy from those that they know, like and trust.   
 
That makes sense, right? 
 
Of course your prospect won’t know you at first, so in order to make the sale, you 
will need to give them some free valuable information (a solution to a problem 
they’re having) which will allow them to get them to know, like and trust you 
first! 
 
It’s kind of like the ice cream store allowing you to taste a free sample of ice 
cream before you choose your ice cream flavour!  
 
So how do you go about building these relationships with people online to the 
point that they feel like they know you even though you may never meet in 
person? 
 
What can you do to have people, when they see that you sent an email, make 
sure they read it because they look forward to hearing from you? 
 
 
Trust grows out of the process of coming to know and like you. 
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Building trust gives you the opportunity to continue to offer products and services 
that meet needs of your Ideal Customer. 
 
So to answer these questions let’s go back to the example of Bob, our insurance 
agent.  
 
We all search online for information, so you find Bob online, and on his blog he 
carefully outlines all the features and more importantly, the benefits of having life 
insurance.   
 
He lists all the various kinds of life insurance and how they apply to situations.  
Bob even has a video on his site telling you about his family, and why he feels it’s 
important for him to cover the unexpected for them with policies that provide for 
them should something happen to Dad. 
 
Bob includes information on his site that answers frequently asked questions. He 
even goes on to answer questions that people should ask but don’t when 
shopping for insurance. 
 
By the time you get done looking at Bob’s site, you decide to submit your name 
and email for more information.  
 
Sure enough, what was promised to you is delivered. For the next week you are 
getting regular emails that tell you more about Bob and a little about his family 
and his commitment to meeting the insurance needs in your life.  
 
He suggests that you buy from him and gives you an action step.  
 
And you take that action step because you feel like he has dealt with you with 
integrity; you feel like you know the guy, maybe had a phone conversation or two 
and have come to like him. 
 
Now, you have bought a life insurance policy. You find out from comparison 
conversations with friends, that you got good coverage at a fair competitive cost.  
 
This further enforces your sense of trust.  
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As time goes on, Bob remembers your Birthday, Anniversaries, and other 
important dates. He continues to give you updates on insurance values and 
services. 
 
This online business owner, Bob has used Attraction Marketing to brand himself 
as a solutions provider.  
 
He has continued to prove himself valuable to you by giving you additional 
information as you need it.  Bringing products to your attention as it was 
appropriate and you continue to do business with him.  
 
So what do YOU need to do to implement attraction marketing in your business 
so that you can get prospects/guests to know, like and trust you? 
 
 Have a website to introduce yourself to your Ideal Customer. 

 
 Make yourself known to your Ideal Customer through valuable information. 

 
 Follow through on all promises you make to your Ideal Customer.  

 
 Have a plan to continue to give good information to your Ideal Client. 

 
 Think about how you can become the solutions provider for a particular 

need of your Ideal Customer. 
 
 Consider setting yourself apart by acknowledging your new relationship 

with your Ideal Customer with a card in the mail. 
 

Is that making sense now?   
 
Attraction Marketing is simply about becoming an indispensable source of 
valuable information, a real person in the experience of buying online. 
 
You can spend your time with people who actually want to hear from you. 
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No longer will you have to put your time and effort into someone who has no  
desire to listen to you or join your business. 
 
How would that make you feel? 
 

Don't you think that will be more fun and productive? 
 
Of course it would! 
 
Can you see how when you provide value, you attract prospects to YOU? 
 
When you use Attraction Marketing, you’ll no longer have to chase family, friends 
and strangers! (people will be glad to see you coming!) 
 
So, I bet you're thinking... 
 
“Now when do I make money while I'm giving away all this free information?” 
 
Well, like a bee to a hive, a crowd of people start hovering over the top of your 
leads funnel. 
 
Here’s a picture of what that looks like. 
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So, here’s how a Leads Funnel works…  
 
Your Ideal Customer gives you their name and email address in exchange for your 
free valuable information. When people give you their name and email address, 
this starts building your all-important business asset called “your list”.   
 
Your list is a file of people who are interested in the solutions that you provide.   
 
Once you start building your list, you begin to offer low cost, but valuable 
products to your Ideal Customer via email, which continues to build trust.  
 
In time, when your Ideal Customer is ready (now that they’ve gotten to know, like 
and trust you)...they will feel comfortable buying from you. 
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Now you’re making money online! 
 
If you once again deliver on your promise to them, with a good product or service, 
they will likely purchase something else from you.   
Now you’re making even more money online! 
 
(how cool is that?) 
 
Then all you do is, “rinse, lather and repeat” just like those shampoo bottle 
instructions… until you reach your desired income goal. 
 
Sound good? 
 
If you’re in Network Marketing, you know that if you’re using traditional offline 
methods, you’re limited by the number of hours in the day and the distance you 
can travel to meet people. 
 
But there’s one place where you can set up shop, and be introducing prospects 
from around the world to your business 24/7. 
 
That place is a little thing called, the Internet! :-) 
 
People are always searching online, looking for information on how to solve a 
problem they’re having or how to reach a goal they’ve set.  
 
These online searches give business owners like you and me, the chance to get 
out in front of the people who are looking for the solutions that we’re providing! 
 
 You as a business owner have the opportunity to position yourself front and 
center in front of your ideal client.   
 
(How awesome would that be?) 
 
I have lots more to tell you about how you do that in my ebook, Insider’s Secret 
to Marketing S M.A.R.T.   

http://patleecampbell.com/?page_id=461
http://patleecampbell.com/?page_id=461


 
©  2013.  Pat Lee Campbell.  All Rights Reserved. 

www.PatLeeCampbell.com 
 
 

13 

 

Now Let’s Get Started… 
 
First step is to Make Yourself Some Goals 
 
Make a commitment to yourself that you will see this thing through to 
completion. 
 
Be realistic...only you know what family, business, health, relational commitments  
you have.  Making time for the important people in your life is very important. 
 
The most important thing is to be consistent. 
 
In order for you to see your progress, set some goals. Pull out a piece of paper to 
start brainstorming about what those goals will be. 
 
Make some short term ones, you can cross off and feel good about. For example 

 

 How much time you can commit to consistent work weekly? 
Setting aside some time regularly that you can focus on your computer time 
helps you to feel like you are in control. It also is an agreement that this is 
time for you to work on your project if you have family to consider. 
 
 

 
 

 
 

 How you are going to balance your time? 
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 Where your work space will be? 
 

 
 

 
_____________________________________________________________ 

 
Long term goals prod you into being consistent. Your business is the vehicle to 
accomplish your dreams and goal. 
 

 What do you want to achieve in 5 years? 
 

 

 

 

 

 
_____________________________________________________________ 
 
_____________________________________________________________ 

 Why do you deserve to have those goals? 
 
 

 
_____________________________________________________________ 
 
_____________________________________________________________ 
 
_____________________________________________________________ 
 
_____________________________________________________________ 
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_____________________________________________________________ 
 

 How will it feel to achieve those goals? 
 

 
 

 

 

 

 
_____________________________________________________________ 
 
_____________________________________________________________ 
 
 
 

 Create a visual reminder of your goals. Gather some images, words, 
anything that you can put together on a large piece of paper to post in your 
work space. This can be both what your perfect day will look like, or 
experiences you want to have, paid bills, monthly income…whatever it is 
that you long to have as a reality in your life.  
 
It is also effective to make a second visual that reminds you of what life will 
be like if you don’t make some changes now. This to can be monthly 
income, limited travel, the commute to work, again whatever feels real to 
you.  
 
Spend some time to visualize what your life will be like. When you look up 
at this visual, especially the positive goals one…get your emotions involved 
with the images and text.  Let those feelings get deep within you and your 
thinking. This will influence how you do your work.  More energy will come 
for you. 
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Write these short and long term goals down in a little book or cards. Make a habit 
of reading them daily review them regularly. 
 
Over time, you feel the excitement of realizing that some of those goals have 
been accomplished and you need to make new ones to keep moving you forward. 
 
Again, be realistic...you are building the foundation for your business. You  
want it to be strong and sound. 
 

The Winner’s Mindset 
 
As a business woman you will be learning: 

 new marketing skills 

 leadership skills 

 communication skills 
 
You must be prepared to: 
 
 commit to being a student of Attraction Marketing 

 
 commit to working consistently to follow your business plan 

 
 commit to investing some money in the process of building your online 

business 
 

Are you committed? 
 
Great! 
 
Now you have the winning mindset to keep moving forward! 
 
Realize, all of this won’t happen overnight, but your goals are worth the time and 
money you invest in yourself. 
 
Let's talk some more about the formula of Attraction Marketing. 
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Here is the Main Shortcut for making sure  

you have success online. 
 
Build your own Personal Brand. 
 
What or who has branded you to this point?  
 
Are you the XYZ company rep? 
 
The risks of continuing to build that brand are that you have no control over it. 
XYZ Company may make any number of changes that kill your business. Leave you  
without income.  
 
Building with XYZ Company really builds their brand, and you are a commissioned 
based representative.  
 
A shift you want to make is to have your business identity be focused on YOU. 
This shift makes you the consultant and business owner of your brand. 
 
In that position you control the direction your business takes, rather than having 
a corporate entity tell you how you will or won't do business. 
 
Let your XYZ company be one part of the products and services you offer within 
your business. 
 
Another truth about building a business around you and products you control, is 
that the people who come to know like and trust you, want you to keep offering 
value to them.  They will become repeat customers. 
 
As you become aware of new products and services, you can continue to market 
them to your list as you see benefits for them. 
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Three Reasons to Build Your Brand 
 
Here are 3 reasons why you should build your own brand early in your online 
business. 
 

1.  You become a leader people will follow. Demonstrate with your branded 
website, good information that you know how to build successfully. You will 
attract high quality prospects. 

 
2.  When you control your own branded website, giving high quality training 

and information, you will have a greater ability to attract more people, 
grow a larger leads list than just promoting one thing. 
 
Remember, as you are training and showing by example how businesses 
can be done online, some of your leads continue to build their own 
businesses.  
 
 But, someday down the road something might change in their 
circumstances with their present business and they find themselves looking 
for another opportunity. 

 
Guess where they will turn first! 
 

Right on, they will come back to you and see what business you are   
building! 

 
3. Again, when you are branding yourself, you protect yourself from having 

your brand stripped from you if XYZ Company fails, or changes policy and 
stops your online business. You have room within your brand to change 
directions. 
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Branding yourself first  
is the smartest business move you can make. 

 
Not branding myself was one of the big mistakes that I made… take the short cut 
and build your own brand from the start. 
 
To build your own brand as quickly as possible, you need a Business Strategy Map 
to attract your Ideal Customers and business partners to you.  
 

Let’s Get Started With Your Map. 
 
I have to tell you that there’s not enough room in this introductory book to share 
with you all of the steps in the map.  But, I have 
provided a framework as an outline to help you 
get started.  If you can’t wait for all of the step-
by-step training, you can go ahead and get the 
complete map: The Insider’s Secret to 
Marketing S.M.A.R.T.  
  

Action Steps to Get Your Business 
Strategy Map Started 
 
Step #1 
 

1. First of all, think of all the experiences you bring to your business. What 
are some skills, interests, strengths that make you unique as a Business 
Owner? 
Make a list of all the things that are a part of you: Grab extra paper if 
you need it.   
_________________________________________________________ 

        
                 _________________________________________________________  
                    

http://patleecampbell.com/?page_id=461
http://patleecampbell.com/?page_id=461
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                 _________________________________________________________ 
 
                 _________________________________________________________ 
 
                 _________________________________________________________ 
 
                 __________________________________________________________ 
 
                 __________________________________________________________ 
 
                 __________________________________________________________ 
 
                 ___________________________________________________________ 
  

2. Make a list of what it is you are selling. Products or services. Choose 
what will be your primary focus. 
 
Main Product:_______________________________________________ 
 
 

 
___________________________________________________________ 
 
 

 
___________________________________________________________ 
 
 

 
As you work through these lists, maybe questions are coming up.  My ebook, 
Insider’s Secret to Marketing S.M.A.R.T.  gives you additional direction on these 
steps, if you need help, and how to put them all together to work in your online 
business. 
 

http://patleecampbell.com/?page_id=461
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3. Spend some time thinking about who your Ideal Customer is. This is 
important because knowing who you are in business for, guides your 
content creation that we talked about earlier.  When you know who 
your Ideal Customer is, what they want, and how they like receiving 
their information, half your job is done! Then all you have to do is 
deliver in the way that attracts them to you. 
Describe what you know about your Ideal Customer: 
 
 

 
 

 
__________________________________________________________ 
 
__________________________________________________________ 
 
__________________________________________________________ 
 
__________________________________________________________ 
 

     ___________________________________________________________ 
 
___________________________________________________________ 
 
___________________________________________________________ 

                        
                 ___________________________________________________________ 
 
Step #2 
 

4. Now think about how you can connect with your Ideal Customer.  What 
content pieces would they take time to read?   
 
_________________________________________________________ 
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__________________________________________________________ 
 
What part of your story can you tell that would be really interesting to 
them?  
 
Are there some things that worked really well for you that might be 
helpful to your Ideal Customer that you can share with them? 
 
Take a sheet of paper, or notepad to jot down some ideas that come to 
mind. 

 
5. When you have figured out points 1-4, (which is work!) it’s time to have 

Attraction Marketing work for you and your business at its best!  
 
 Now you begin to create valuable content that is useful to your Ideal 
Client. 
 
 You are becoming a solutions provider for whatever it is your Ideal 
Customer is searching for. 

 
6. Now build a website as a base for all your information 

 
Insider’s Secrets to Marketing S.M.A.R.T. gives you details to show you how to 
make this all work for you.   

 

How to Get Your Online Business Working For You 
 

7. Front Page of Your Website: 
 
What will your website offer to your Ideal Customer: 
 

 
 

 

http://patleecampbell.com/?page_id=461
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___________________________________________________________ 
 
___________________________________________________________ 
 
___________________________________________________________ 
 
___________________________________________________________ 
 
Your invitation to give your Ideal Customer a gift of content in exchange 
for their email address: 
 
What is the most interesting thing your Ideal Customer would like to 
know? 
 
 

 
 

 
___________________________________________________________ 

 
 
What will that interesting piece of content look like? (eBook, video, 
checklist, consultation, etc.) 
 

 
 

 
___________________________________________________________ 

 
8. Now your Ideal Customer has given you their name and email in order to 

receive the interesting content you have created for them. This is the 
beginning of your list.  
 
The names in your email list become the most valuable asset of your 
Online business. 
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The goal of your website is to attract as many Ideal Customers as you 
possibly can for the purpose of them choosing to accept your interesting 
content in exchange for their information.  
 
Now you continue to do business with them through an email 
autoresponder tool.  
 
I use Aweber, a tool that comes with thorough tutorials, and allows you 
to make more than one list, has a great open rate which is something 
you want to have in an autoresponder.  (This means that your prospects 
will actually get your emails, instead of them being sent to their Junk 
Folder).  They have a $1.00 trial for you to test it out!  
 
By the way….if you use my link for it I’ll earn a few pennies, and I thank 
you in advance . 
 

Next, you want to think about what additional information your Ideal 
Customer would like to have on the topic of interest you have given them: 

 
1.______________________________________________________ 
 
2.______________________________________________________ 
 
3._______________________________________________________ 
 
4._______________________________________________________ 
 

9.  Once you have an invitation to email them, you will send out emails 
through your autoresponder to continue to build your relationship with 
them so they can get to know you better! 
 
See how this is all fitting together?   
 

http://www.aweber.com/?290790
http://www.aweber.com/?290790
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An autoresponder is a time-saving tool and a tremendous shortcut that 
allows you to communicate with a lot of people all at once and schedule 
emails in advance, to your list.   
 
This is some serious leverage! 
 
If you send valuable content through your emails, they will become a 
welcomed communication by your Ideal Customer.  This allows you to 
continue doing business with your Ideal Customer and encourages them 
to buy things from you! 
 
More than anything, the communication you set up for your leads lists is 
the most valuable work you can do for your business.  
 
It is in this continued engaging relationship that you have the 
cornerstone of income producing business.  

 

To Sum Everything Up… 
 
Your website is your business’ home, bringing your Ideal Customer to 
you.  
 
Once you have names and emails in your autoresponder , you can begin 
to develop a relationship with your Ideal Customer by providing valuable 
content to allow them to get to know, like and trust you. 
 
The money making part of your business happens through good content 
and good invitations to buy from you.  
 
Done right, your income streams can be multiple and steady. 

 
If you would like additional help in getting this all done for your business, I have 
written a book called Insider’s Secret to Marketing S.M.A.R.T.   This is a step-by-
step guide that will walk you through, in more detail, the steps to implementing 
attraction marketing in your business. 

http://www.aweber.com/?290790
http://patleecampbell.com/?page_id=461
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You have a lot to offer your Ideal Customer, and with Attraction Marketing you 
can showcase your talent to them, and after getting to know you, they will be 
happy to purchase products and services from you.   
 
(That way you can stop chasing family and friends) 
I trust that you can see the potential for yourself and your business.    
 
I know that you can have success moving forward and I am looking forward to 
helping you achieve that success! 
 
For Your Success, 

 
 
 
 
 
 


